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Course Description

Course Title Project Visual Communication 1.b

Course Code 97161

Course Title Additional Work. Work. Work.

Scientific-Disciplinary Sector NN

Language Italian; English; German

Degree Course Bachelor in Design and Art - Major in Design

Other Degree Courses 
(Loaned)

Lecturers Dott. Andreas Trenker, 
Andreas.Trenker@unibz.it 
https://www.unibz.it/en/faculties/design-art/academic-
staff/person/31479 
Prof. Gianluca Camillini, 
Gianluca.Camillini@unibz.it 
https://www.unibz.it/en/faculties/design-art/academic-
staff/person/33908 
Dott. Alessandro Montefameglio, 
Alessandro.Montefameglio@unibz.it 
https://www.unibz.it/en/faculties/design-art/academic-
staff/person/51441

Teaching Assistant

Semester First semester

Course Year/s 2nd

CP 19

Teaching Hours 90+60+30

Lab Hours 0

Individual Study Hours 295

Planned Office Hours 57

The course provides students with knowledge and skills on the 
operational approaches of work, methods and theories of visual 
communication for various fields of application with a focus on 

Contents Summary



editorial production.

Work. Work. Work. 
Working as a Communication Designer Today 
 
In Il mestiere di grafico (1978), Albe Steiner reminds us that 
becoming a graphic designer means constantly negotiating 
between the technical demands of the discipline, one's own 
experience, the cultural and political context, and the people for 
whom design is ultimately made. This observation remains crucial 
today: communication design is never merely a formal exercise, 
nor a purely technical execution, but a situated practice shaped by 
responsibility, relationships, mediation, and material conditions. 
Work is never only work. It is discipline and negotiation, desire and 
fatigue, research and deadline, authorship and compromise. 
Between otium and negotium — between the time of study, 
reflection, and intellectual freedom, and the world of obligation, 
production, and exchange — design takes shape as a practice that 
is never isolated from society. In opposition to the vanished 
Eldorado of 1980s studio culture, where the designer’s studio was 
often imagined as a space of creative freedom, this course 
approaches visual communication design as a situated profession: 
one made of relationships, commissions, constraints, public 
responsibility, and people. 
Based on this premise, Work. Work. Work. is a course about the 
fundamentals of communication design, but its core is deliberately 
a non-theme. Rather than beginning from a single subject, style, or 
medium, the course begins from work itself: the work of observing, 
interpreting, designing, presenting, revising, collaborating, and 
taking responsibility for one’s decisions. Through three real 
commissions developed with three actual teaching partners, 
students will encounter the basic conditions of professional design 
practice and begin to understand what awaits them in the fields of 
visual communication, cultural production, communication and 
identity systems, campaigns, public communication, and client-
based design. 
The course treats visual communication not simply as the 
production of images, but as a relational process. Design shapes 
how identities, institutions, communities, and narratives become 
visible, legible, recognizable, or contested. Every project will 
therefore ask students to consider not only what they are 

Course Topics



designing, but for whom, with whom, and under which conditions. 
The designer’s task is not merely to express an idea, but to 
mediate between contexts: between the inside and the outside, 
between the personal and the professional, between private 
research and public form, between intuition and analysis, between 
the two hemispheres of practice—conceptual thinking and visual 
execution. 
Work.work.work is an introduction to design as a profession, but 
also to design as a way of living with others. It asks students to 
face the productive friction between autonomy and service, 
expression and function, sustainability and economic pressure, 
ambition and care. To become a designer is not only to learn how 
to make things visible; it is to learn how to work with constraints, 
with clients, with publics, and with the consequences of one’s 
choices. 
The course therefore insists on a simple but demanding idea: 
design is made through work, and work is made through 
relationships. To design professionally means learning how to 
come together, how to negotiate without giving up one’s position, 
how to sustain a practice without ignoring the conditions that make 
it fragile, and how to produce communication that speaks not to 
abstract users, but to people.

Keywords Work, Practice, Communication design, Design Process, 
Responsibility.

Recommended Prerequisites To have passed the WUP project and all the WUP courses; to have 
certified the language level proficiency B1 in the course language 
in years following the first.

Propaedeutic Courses

The semester is organized around three real briefs, each developed 
in collaboration with an external partner. These commissions will 
function as laboratories through which students will progressively 
acquire the tools, methods, and attitudes of visual communication 
design. Each brief will introduce different scales, constraints, 
audiences, and formats, allowing students to work across research, 
concept development, typography, image-making, layout, identity, 
presentation, and critical reflection. 
The course will combine studio work, collective critiques, frontal 
lectures, workshops, reviews, presentations, and moments of 
discussion with external guests. International guest lecturers, 

Teaching Format



selected for their relevance to the course’s concerns, will contribute 
perspectives on professional practice, visual culture, design ethics, 
commissioning, authorship, and the changing conditions of creative 
labour. 
Subject to faculty approval, the course will also include a 
preparatory educational excursion. This excursion will support the 
aims of the course by allowing students to encounter design 
beyond the classroom, through direct observation of professional, 
cultural, institutional, or production contexts related to the briefs.

Mandatory Attendance not compulsory but recommended

Knowledge and understanding 
have acquired their own project methodology in the field of visual 
communication, from the phase of planning to the phase of 
realisation of the project. 
have acquired the basic practical and theoretical knowledge 
necessary to realise a project in the field of visual communication. 
have acquired the basic knowledge to be able to turn a critical eye 
to their own work and to deal with contemporary complexity. 
have acquired the basic knowledge necessary for further Master's 
studies in all components of project culture as well as in theoretical 
subjects. 
 
Applying knowledge and understanding 
plan, develop and realise a project in the field of visual 
communication. 
be able to finalize the creation of an accomplished project in the 
field of visual communication, thanks to the basic knowledge 
acquired in the practical, scientific and theoretical fields. 
recognise the main phenomena of contemporary society, to 
observe them critically, also from an ethical and social point of 
view, and to elaborate appropriate solutions at the level of a 
design proposal/response. 
make use of the skills acquired during the course of study in the 
event of continuing studies in a Master's degree programme in the 
field of visual communication and to develop them further. 
 
Making judgements 
be able to make independent judgements for the purpose of 
developing their own design skills and in relation to all those 

Specific Educational 
Objectives and Learning 
Outcomes



decisions that are necessary to bring a project to completion. 
be able to make independent judgements, both in the critical 
evaluation of their own work and in their ability to use the right 
interpretative tools in those design contexts in which they will work 
and/or continue their studies, also considering ethical and social 
aspects. 
 
Communication skills 
present an independently realised project in the field of visual 
communication in the form of an installation, orally as well as in 
writing in a professional manner. 
to professionally communicate and substantiate one’s own 
decisions and justify them from a formal and theoretical point of 
view. 
communicate and present your own project at a professional level 
in another language and correctly in a third language in addition to 
their own language. 
 
Learning skills 
have learned a work methodology at a professional level - in the 
sense of being able to identify, develop and realise solutions to 
complex problems by applying the knowledge acquired in the 
practical and theoretical fields - in order to start a professional 
activity and/or continue their studies with a master's degree 
program. 
have developed a creative attitude and learned how to enhance it 
and develop it according to their own inclinations. 
have acquired basic knowledge in theoretical and practical subjects 
as well as a study methodology suitable for continuing studies with 
a master's degree program.

By the end of the course, students will be expected to understand 
the foundations of visual communication design as both a creative 
and professional practice. They will learn how to read a brief, 
conduct research, define a design problem, develop a concept, 
build a visual system, make formal decisions, and present their 
work clearly and persuasively. 
Particular attention will be given to the ability to move between 
research and form, between critical thinking and practical 
execution. Students will learn that communication design is not 
only commitment, authorship, and investigation, but also 

Specific Educational 
Objectives and Learning 
Outcomes (additional info.)



negotiation: negotiation with clients, with collaborators, with 
contexts, and with the people who will ultimately encounter, use, 
or interpret the work. 
Students will also develop skills in presenting and defending their 
projects. They will be asked to articulate the reasons behind their 
decisions, to listen to feedback, to revise their proposals, and to 
understand critique not as judgment alone, but as a working 
method. Presentation will be treated as an essential part of design 
practice: a moment in which ideas become shareable, debatable, 
and accountable.

Assessment The final assessment consists of the submission, presentation, and 
discussion of the projects developed throughout the semester, 
together with their supporting documentation. Students will 
present their work following the guidelines provided during the 
course. They will be expected to discuss their projects critically, 
engaging with the references introduced throughout the semester 
while demonstrating a personal interpretation of the design themes 
addressed. 
Participation in the final presentation (GOG)—including the 
preparation, installation, and dismantling of the exhibition—is 
considered an integral part of the course. 
PLEASE NOTE: Students taking the examination as non-attending 
students are required to agree upon the examination contents with 
the instructor in advance.

By the examination date, each student must upload comprehensive 
documentation of their work to the Faculty's Showcase platform: 
https://designart.unibz.it/. 
This documentation constitutes an integral part of the final 
assessment and must include photographic documentation of the 
project as well as a project abstract. 
The final grade is based on all exercises completed during the 
semester and will be assessed according to the following criteria: 
1. Project work: 
Originality and conceptual strength 
Coherence and consistency 
Technical and aesthetic quality 
Accuracy and attention to detail 
Appropriateness in relation to context and intended use 
 

Evaluation Criteria



2. Presentation 
Clarity and effectiveness of communication 
Awareness of the project's context and of the relevant discourses 
within contemporary design practice 
 
3. Semester-long engagement 
Proactive participation throughout the course 
Quality of contributions and individual development 
Ability to work both independently and collaboratively

Required Readings
Lorusso, S. (2019). Entreprecariat: Everyone is an entrepreneur. 
Nobody is safe. Onomatopee.

Lorusso, S. (2023). What design can’t do: Essays on design and 
disillusion. Set Margins’.

Sinclair, M. (Ed.). (2020). Studio culture now: Advice and guidance 
for designers in a changing world. Unit Editions.

Steiner, A. (1978). Il mestiere di grafico. Einaudi.

Supplementary Readings
Costanza-Chock, S. (2020). Design justice: Community-led 
practices to build the worlds we need. The MIT Press.

Lupton, E., Kafei, F., Tobias, J., Halstead, J. A., Sales, K., Xia, L., 
& Vergara, V. (2021). Extra bold: A feminist, inclusive, anti-racist, 
nonbinary field guide for graphic designers. Princeton Architectural 
Press.

Mareis, C., & Paim, N. (Eds.). (2021). Design struggles: 
Intersecting histories, pedagogies, and perspectives. Valiz.

Paim, N., Bergmark, E., & Gisel, C. (Eds.). (2016). Taking a line for 
a walk: Assignments in design education. Spector Books.

Pater, R. (2016). The politics of design: A (not so) global manual for 
visual communication. BIS Publishers.

Pater, R. (2021). CAPS LOCK: How capitalism took hold of graphic 
design, and how to escape from it. Valiz.

Further Information Further info will be provided in class.

Sustainable Development 
Goals (SDGs)

Quality education, Decent work and economic growth, Gender 
equality

Course Module



Course Constituent Title Visual Communication

Course Code 97161A

Scientific-Disciplinary Sector CEAR-08/D

Language Italian

Lecturers Prof. Gianluca Camillini, 
Gianluca.Camillini@unibz.it 
https://www.unibz.it/en/faculties/design-art/academic-
staff/person/33908

Teaching Assistant

Semester First semester

CP 8

Responsible Lecturer

Teaching Hours 90

Lab Hours 0

Individual Study Hours 110

Planned Office Hours 24

Contents Summary The course should provide fundamentals, skills, working methods, 
theories and practices of Visual communication in diverse 
functional and experimental scopes.

Work. Work. Work. 
Working as a Communication Designer Today. 
 
In Il mestiere di grafico (1978), Albe Steiner reminds us that 
becoming a graphic designer means constantly negotiating 
between the technical demands of the discipline, one's own 
experience, the cultural and political context, and the people for 
whom design is ultimately made. This observation remains crucial 
today: communication design is never merely a formal exercise, 
nor a purely technical execution, but a situated practice shaped by 
responsibility, relationships, mediation, and material conditions. 
Work is never only work. It is discipline and negotiation, desire and 
fatigue, research and deadline, authorship and compromise. 
Between otium and negotium — between the time of study, 
reflection, and intellectual freedom, and the world of obligation, 
production, and exchange — design takes shape as a practice that 
is never isolated from society. In opposition to the vanished 

Course Topics



Eldorado of 1980s studio culture, where the designer’s studio was 
often imagined as a space of creative freedom, this course 
approaches visual communication design as a situated profession: 
one made of relationships, commissions, constraints, public 
responsibility, and people. 
 
Based on this premise, Work. Work. Work. is a course about the 
fundamentals of communication design, but its core is deliberately 
a non-theme. Rather than beginning from a single subject, style, or 
medium, the course begins from work itself: the work of observing, 
interpreting, designing, presenting, revising, collaborating, and 
taking responsibility for one’s decisions. Through three real 
commissions developed with three actual teaching partners, 
students will encounter the basic conditions of professional design 
practice and begin to understand what awaits them in the fields of 
visual communication, cultural production, communication and 
identity systems, campaigns, public communication, and client-
based design. 
The course treats visual communication not simply as the 
production of images, but as a relational process. Design shapes 
how identities, institutions, communities, and narratives become 
visible, legible, recognizable, or contested. Every project will 
therefore ask students to consider not only what they are 
designing, but for whom, with whom, and under which conditions. 
The designer’s task is not merely to express an idea, but to 
mediate between contexts: between the inside and the outside, 
between the personal and the professional, between private 
research and public form, between intuition and analysis, between 
the two hemispheres of practice—conceptual thinking and visual 
execution. 
Work.work.work is an introduction to design as a profession, but 
also to design as a way of living with others. It asks students to 
face the productive friction between autonomy and service, 
expression and function, sustainability and economic pressure, 
ambition and care. To become a designer is not only to learn how 
to make things visible; it is to learn how to work with constraints, 
with clients, with publics, and with the consequences of one’s 
choices. 
The course therefore insists on a simple but demanding idea: 
design is made through work, and work is made through 



relationships. To design professionally means learning how to 
come together, how to negotiate without giving up one’s position, 
how to sustain a practice without ignoring the conditions that make 
it fragile, and how to produce communication that speaks not to 
abstract users, but to people.

Teaching Format The semester is organized around three real briefs, each developed 
in collaboration with an external partner. These commissions will 
function as laboratories through which students will progressively 
acquire the tools, methods, and attitudes of visual communication 
design. Each brief will introduce different scales, constraints, 
audiences, and formats, allowing students to work across research, 
concept development, typography, image-making, layout, identity, 
presentation, and critical reflection. 
The course will combine studio work, collective critiques, lectures, 
workshops, reviews, presentations, and moments of discussion 
with external guests. International guest lecturers, selected for 
their relevance to the course’s concerns, will contribute 
perspectives on professional practice, visual culture, design ethics, 
commissioning, authorship, and the changing conditions of creative 
labour. 
Subject to faculty approval, the course will also include a 
preparatory educational excursion. This excursion will support the 
aims of the course by allowing students to encounter design 
beyond the classroom, through direct observation of professional, 
cultural, institutional, or production contexts related to the briefs.

Required Readings
Lorusso, S. (2019). Entreprecariat: Everyone is an entrepreneur. 
Nobody is safe. Onomatopee.

Lorusso, S. (2023). What design can’t do: Essays on design and 
disillusion. Set Margins’.

Sinclair, M. (Ed.). (2020). Studio culture now: Advice and guidance 
for designers in a changing world. Unit Editions.

Steiner, A. (1978). Il mestiere di grafico. Einaudi.

Costanza-Chock, S. (2020). Design justice: Community-led 
practices to build the worlds we need. The MIT Press.

Lupton, E., Kafei, F., Tobias, J., Halstead, J. A., Sales, K., Xia, L., 
& Vergara, V. (2021). Extra bold: A feminist, inclusive, anti-racist, 
nonbinary field guide for graphic designers. Princeton Architectural 

Supplementary Readings



Press.

Mareis, C., & Paim, N. (Eds.). (2021). Design struggles: 
Intersecting histories, pedagogies, and perspectives. Valiz.

Paim, N., Bergmark, E., & Gisel, C. (Eds.). (2016). Taking a line for 
a walk: Assignments in design education. Spector Books.

Pater, R. (2016). The politics of design: A (not so) global manual for 
visual communication. BIS Publishers.

Pater, R. (2021). CAPS LOCK: How capitalism took hold of graphic 
design, and how to escape from it. Valiz.

Course Module
Course Constituent Title Graphic Design

Course Code 97161B

Scientific-Disciplinary Sector CEAR-10/A

Language German

Lecturers Dott. Andreas Trenker, 
Andreas.Trenker@unibz.it 
https://www.unibz.it/en/faculties/design-art/academic-
staff/person/31479

Teaching Assistant

Semester First semester

CP 6

Responsible Lecturer

Teaching Hours 60

Lab Hours 0

Individual Study Hours 90

Planned Office Hours 18

Contents Summary The course teaches fundamentals, skills, working methods, 
theories and practices of diverse forms of publishing.

This course module provides students with comprehensive 
knowledge in the fields of graphic design and visual storytelling. It 
combines theoretical foundations with practice-oriented learning 
formats and supports the development of individual creative 
projects. 

Course Topics



 
The aim of this module is to expand students’ visual competencies 
and deepen their skills in typography, visual identity, and editorial 
design. Students explore both conventional and experimental 
design tools while engaging with digital and analogue production 
methods. Through short exercises, workshops, and independent 
projects, they apply the acquired techniques in practical contexts 
and integrate them into their own creative processes. 
 
A collaboratively structured workshop encourages the collective 
development of concepts and culminates in a shared design 
outcome. In addition, students become familiar with the 
professional workflow of a design project — from analysing the 
initial briefing and developing concepts to the refinement of final 
outcomes and their presentation to clients or project partners. 
 
The theoretical sessions examine various forms, strategies, and 
methods of visual storytelling. Through case studies and critical 
analyses, students investigate contemporary approaches to graphic 
design and reflect on their social, cultural, and political contexts. 
The lectures encourage a critical understanding of the role of 
graphic designers within society. The course is further enriched by 
regular guest lectures from internationally renowned designers, 
who share insights into their professional practices.

Teaching Format Lectures, workshops, guest talks, group discussions, in-class 
exercises, experiments, micro-excursions, different 
review/feedback modalities, mutual learning/teaching

• Pater, Ruben, Caps Lock, Valiz, 2021

• Pater, Ruben. Politics of Design. BIS Publisher, 2016

• Drucker, Johanna. Graphesis – Visual Forms of Knowledge 
Production. Harvard Press, 2014

• Berger, John, Unterstanding a Photograph

• Berger, John. Ways of Seeing. London: British Broadcasting 
Corporation, 1972

• Goldstein, Mitch. How to Be a Design Student. Princeton 
Architectural Press, 2023

Required Readings



• Lupton, Ellen. Extra Bold: A Feminist, Inclusive, Anti-racist, 
Nonbinary Field Guide for Graphic Designers. Princeton 
Architectural Press, 2021

Supplementary Readings
Further readings will be provided during the course. Students are 
expected to participate and debate about the topics presented 
during the lectures.

Course Module
Course Constituent Title Visual Culture

Course Code 97161C

Scientific-Disciplinary Sector PHIL-04/A

Language English

Lecturers Dott. Alessandro Montefameglio, 
Alessandro.Montefameglio@unibz.it 
https://www.unibz.it/en/faculties/design-art/academic-
staff/person/51441

Teaching Assistant

Semester First semester

CP 5

Responsible Lecturer

Teaching Hours 30

Lab Hours 0

Individual Study Hours 95

Planned Office Hours 15

Contents Summary The integrated theoretical module applied in the development of 
the semester project, conveys theories and methods for 
understanding and analysing images and visual material in their 
cultural context of production, dissemination and use.

“In the matter of all my books I have always attended to my 
business. I have attended to it with complete self-surrender”. 
Taking its cue from this statement by Joseph Conrad, the course 
will explore the relationship between art and work from theoretical, 
aesthetic, and practice-based perspectives, providing students with 
conceptual and methodological tools to critically reflect on their 

Course Topics



own design practice. The course is structured into three ten-hour 
parts built around a core bibliography consisting of theoretical 
texts, films, and literary works, which will be complemented 
throughout by further readings, images, and other visual materials. 
(1) The first part will start from the relationship between the 
ancient world and contemporaneity, examining the original bond 
between ‘téchne’ and art, as well as the classical dialectic between 
‘otium’ and ‘negotium’. Building on this genealogy, we will examine 
how in contemporary times technique has gradually shifted from 
being the condition of possibility of the artwork to becoming an 
autonomous system that organizes production, attention, and 
experience. Against this background, we will investigate the 
tensions between creativity and productivity, freedom and 
functionality, invention and performance that characterize artistic 
labour today. (2) The second part will focus on the symbolic 
transition from the assembly line to montage as an aesthetic 
principle. Beginning with the historical avant-gardes and tracing 
the development of montage throughout twentieth-century art, we 
will eventually arrive to cinema and, specifically, to the 
revolutionary work of Jean-Luc Godard, in whom montage 
becomes, among other things, a historical-political gesture capable 
of releasing images, bodies, and memory from the serial logic of 
production. (3) The final part will examine one of the most radical 
figures in the relationship between art and work: suspension, 
refusal, and inoperativity. Beginning with Herman Melville’s 
“Bartleby, the Scrivener: A Story of Wall Street”, we will explore 
artistic practices in which the suspension of productive action 
opens up alternative ways of understanding technique, creation, 
and human action. Alongside lectures, the module will constantly 
include seminar discussions, close readings, image analysis, and 
student presentations. Throughout the semester, the module will 
remain closely connected to the design projects developed in the 
other studio components, offering methodological and critical 
perspectives that inform students’ design projects. 
 
At the end of the semester, students will choose two theoretical 
texts, one film, and one literary work, and write a brief critical 
essay intertwining the themes discussed in class with their own 
design research.

Alongside lectures, the module will constantly include seminar Teaching Format



discussions, close readings, image analysis, and student 
presentations. Throughout the semester, the module will remain 
closely connected to the design projects developed in the other 
studio components, offering methodological and critical 
perspectives that inform students’ design projects.

Theoretical texts

 

W. Benjamin, Der Autor als Produzent; eng. tr. by R. Livingstone, 
The Author as a Producer, in Id., Selected Writings. Volume 2, Part 
2. 1931-1934, Harvard University Press, 1999 (or any other 
translation/edition)

Excerpts from W. Benjamin, Das Kunstwerk im Zeitalter seiner 
technischen Reproduzierbarkeit; eng. tr. by J.A. Underwood, The 
Work of Art in the Age of Mechanical Reproduction, Penguin, 2025 
(or any other translation/edition)

Excerpts from of G. Deleuze, Différence and repetition; eng tr. by 
P. Patton, Difference and Repetition, Bloomsbury, 2014 (or any 
other translations/edition)

Excerpts from Mille plateaux: Capitalisme et schizophrénie, 2; eng. 
tr. by B. Massumi, A Thousand Plateaus: Capitalism and 
Schizophrenia, Bloomsbury, 2013

G. Agamben, Creazione e anarchia; eng. tr. by A. Kotsko, Creation 
and Anarchy: The Work of Art and the Religion of Capitalism, 
Stanford University Press, 2019

 

Films

 

T. Gilliam, Brazil (1985)

J. Tati, Playtime (1967)

J.-L. Godard, Film Socialisme (2010)

D. Cronenberg, Cosmopolis (2012)

 

Literary Works

 

Required Readings



B. Hrabal, Príliš hlucná samota; eng. tr. by M.H. Heim, Too Loud a 
Solitude, HarperVia, 1992 (or any other translation/edition)

H. Melville, Bartleby the Scrivener: A Story of Wall Street (or any 
other translation/edition)

V. Nabokov, The Real Life of Sebastian Knight (or any other 
translation/edition)

 

 

Supplementary Readings
Optional General Texts

 

J. Berger, Ways of Seeing, Penguin, 2008

N. Mirzoeff, An Introduction to Visual Culture, Routdledge 2023

W.J.T. Mitchell, What Do Pictures Want?, University of Chicago 
Press, 2005

A. Ferrarin, A World Not of this World: The Reality of Images and 
Imagination, Bloomsbury, 2025

A. Pinotti, A. Somaini, Cultura visuale. Immagini, sguardi, media, 
dispositivi, Einaudi, 2016

M. Cometa, Cultura visuale, Raffaello Cortina, 2020          

 


